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Choose from A, B, C, or D the one that is the closest in meaning to the part underlined in

the sentence. (20 points)

1.

The Pentagon cannot point to any intelligence gains resulting from the interrogation techniques
used at Guantanamo and Abu Ghraib that have so tarnished America’s image.

A. depreciated B. endorsed

C. engendered D. spoiled

. By this time some women on the Eastern seaboard had indentured servants or slaves to help

them, but the pioneer woman undertook all her homemaking tasks by herself with the skill and
dedication of her colonial forebears.
A. contracted B. commanded

C. commissioned D. conditioned

. Just as work and educational opportunities for women were limited in the 1800’s, their legal

rights were also circumscribed.

A. reserved B. preserved
C. perverted D. restricted
. What this angry young man needs is a strategy to reconcile his ideal with reality.
A. match B. interface
C. harmonise D. pair

. In 1964 the chairman of the House Rules Committee, Howard W. Smith, who opposed the civil

rights bill then being debated in the House of Representatives, inadvertently helped the cause of
women’s rights.

A. reluctantly B. unintentionally

C. wittingly D. consequently

. As the ensuing business contraction worsened in 1930, Congress voted a steep increase in tariffs

on foreign imports. Almost immediately America’s European trading partners retaliated with
higher tariffs of their own; accelerating what had already been a sharp decline in world trade.

A. reacted in reprisal B. settled up

C. vindicated D. requited

. When immigrants arrived looking forward.fo the new opportunities and new freedom, they

found danger and more hardship in a land devoid of any but the most elementary means of

communication. _
A. deprived of B. deluged with
C. diffused by D. destitute of

. Profits have burgeoned too: the firm is expected to make $2.3 billion in 2004 on sales of $10.3

billion, almost double what it made in the year before Mr. Kilts took over.

A. risen rapidly B. dwindled
C. leveled off D. peaked
9. This fairy tale presents the metamorphosis of a handsome young man to a spellbound beast.
A. transposition B. transcendence
C. transformation D. transference

10. For most of this year, Americans have spent prodigiously on homes, cars, refrigerators, and
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dinners out, carrying forward an aging economic expansion that as recently as January seemed in
danger of expiring.
A. sensibly B. considerably
C. audaciously D. lavishly

II. Complete the passage by choosing the best word for each gap from the box. Change the
word form when you think it is necessary to do so. (30 points)

since rather select lazy lose natural always  diversity whereas
specialize  ever afford  complex curious contact matter where keep
promote accentuate

English as a killer language

Throughout the world, people regard English as a language of economic opportunity, though
this is not a universal feeling, since some consider English a 100l for the destruction of linguistic
and cultural 1 . A number of commentators have seen the spread of English not as an
unqualified benefit, but rather as an opportunity reserved only for the 2  few and a means
to construct patterns of inequality both within countries and between the “west” and the “rest”.

The global spread of English is__ 3 : on the one hand it appears as an unstoppable
process that homogenizes culture wherever it goes: Crystal (1997a) cites the Italian word
cocacolonizzare (to coca-colonize), while the poet Derrick Desmond 4  crudely laments the
‘Californucation’ (sic) of world culture. On the other hand, however, the spread of English creates
divisions in society, and 5 with other languages causes the creation of new language
varieties.

Pattayanyak (1996) has suggested that in India the use of English 6 improved
educational opportunities for only a very small minority. On the whole it 7 the rift between
the urban and rural, the developed and developing and the masses and the elite. He argues that
8  English is the almost exclusive language of science and technology, this actually prevents
ordinary people from having access to and interacting with it. Because it prevents many languages
sharing communication, it 9  ‘alienation, anomie, and blind spots in cultural perception’.
Ultimately, Pattayanyak argues, English causes other cultures to wither and die, and its use by the
elite to secure their position of privilege is just as much of an imposition on the people as
colonialism 10 was. .

It has also been suggested (and it does. Seem to be true certainly of most Britons and
Americans) that the spread of global English has led to complacency about the use of English, and
has encouraged people to be 11 about learning languages. Certainly in my recent
experience teaching at university in Great Britain, many of the foreign-language programmes are
struggling to recruit students who wish to 12 in a foreign language, and traditional
literature-based German and French programmes in particular seem to be struggling to retain
student numbers. On the other hand, as we mentioned in the section on the boom in English
teaching, courses that combine European languages with, for example, business studies, marketing
or IT training, 13 the instrumental function of learning the language is transparent, are
indeed attracting students. Thus, this complacency or lack of interest might not be a simple _ 14
of students losing interest in learning languages, but rather of academics _ 15  touch with how
and why we teach them.
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III. Complete the passage by choosing the best sentence for each gap. There are more
sentences given than necessary. (32 points)

A. Almost every appeal imaginable has been used in advertising.
B. Theoretically, both direct and indirect appeals can be effective.
C. Instead it attempts to manipulate the consumer by indirect appeals.
D. The visual and verbal content of advertising has changed considerably over time.
E. Advertisers are innovative because they have always kept in mind the needs of the public.
F. In order to be effective, an advertisement must appeal to its audience and reflect shared values.
G. The goal is, of course, to get the public to associate the corporation with the “selfless” ad and
lovely images.
H. Various specialists in an agency work as a team to develop the advertisement tailored to the
needs of the particular client. -
I. The advertising industry places a high premium on creativity, in f1nd1ng new images that will
appeal to the public.
J. For the campaigns the advertising agency’s creative department holds a series of brainstorming
sessions discussing ideas. '
K. Indeed, some advertising content is direct and makes rational appeals, mentioning
characteristics of the product, its relative advantages, and price.
L. Coca-Cola’s successful “It’s the Real Thing” advertisements show happy, fun-loving, youthful
people drinking Coke with upbeat music playing in the background—without saying anything

about taste, nutritional value, or price.

The content of advertising
To accomplish their ends, advertisers must make a persuasive appeal. Sometimes that appeal
is simple and descriptive; sometimes it is subtle and sophisticated. Communication scholars James

W. Carey says that advertising is persuasive—and thus acts as a form of social control—mainly by

providing information. 1 A General Tire commercial that features babies, for
example, talks about the durability of the tire and its role in keeping the family safe.

Much advertising, however, has little to do with direct information or rational appeals.
2 Research in 1992 on Americans’ favorite commercials indicated that those with
fantasy scenes, such as the ads for the California Raisins or Kibbles’ n Bits dog food, are more
popular than those featuring celebrities. Economic historian David Potter maintains, “Advertising
appeals primarily to the desires, the wants—cultivated or natural—of the individual, and it
sometimes offers as its goal a power to comand the envy of others by outstripping them in the
consumption of goods and services.” If this-is true, advertising may try to get you to buy a product
not because of its advantages or because of your existing needs, but because of a need or desire
that the advertisement itself tries to'create.

Potter’s analysis has much merit. 3 Some ads have traded on prestige; others
have used fear. Some have promised glamour and the good life. Some have embraced fantasy, and
others have been firmly fixed in reality. To make these appeals, advertisers associate products,
verbally or visually, with other images, symbols, and values that are likely to attract consumers.
For example, advertising for the auto rental firm Avis appealed to the love for the underdog when
it promised, “We try harder.” Historically, another kind of dog—the trustworthy family dog—was
used by RCA Victor, an early manufacturer of the record player that advertised its Victrola with

the slogan “His Master’s Voice” and a picture of a dog listening to recorded music. The starched
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but debonair look of “the man in the Arrow Shirt” provides a model for the well-dressed man.

Elegant, tastefully designed advertisements for Cadillacs convey an image of quality and

excellence. 4

5 Even the sometimes prosaic area of outdoor or billboard advertising has

been on the lookout for striking, appealing ads. In 1992, for example, that industry’s Creative
Challenge contest, sponsored by the Gannett Outdoor Group honored an ad showing a mighty dam
holding back a waterfall. Above the dam appeared a single word: “Huggies.” Said the New York
Times, “This unexpectedly imaginative way of advertising one of the most mundane products
[disposable diapers] has won a hefty prize in a contest intended to persuade agencies that
creativity in outdoor ads is no oxymoronic concept.” The winners of the $10,000 prize were three
employees of the advertising agency Ogilvy & Mather; the big winner, naturally, was the
advertiser itself-Kimberly-Clark, producer of Huggies. }

Not all advertising focuses on a specific product, such as diaiaers. A form called institutional
advertising is much less direct. For example, a firm that makes paper and other forest products
presents a television ad or a colorful full-page magazine ad describing the virtues of a beautiful,
well-managed forest. The advertisement shows cute animals but says nothing about its specific

product, providing only the firm’s name. 6

7 In the last hundred years, styles have included the ornate and highly

decorative soap and cosmetic ads of the 1890s, the clean lines of the art deco designs of the 1920s
and 1930s, and the psychedelic poster like ads of the 1960s and early 1970s. More recently, the
dean, orderly, Swiss Gothic look of the 1980s yielded in the 1990s to more traditional and formal
design, possibly in response to an economic recession and a serious public mood. It is, says design
expert Roy Paul Nelson, all a matter of coordinating art and typography with content.

These changes reflect the efforts of creative professionals and entrepreneurs to fashion

effective messages. 8 Adpvertising that works is therefore an index of popular

culture. That was recognized as far back as 1917, when writer Norman Douglas claimed, “You can
tell the ideals of a nation by its advertisements.” Thus, changes in advertising over the years have

been closely tied to changes in American society as a whole.

IV. Paraphrase the following sentences in English. (20 points)

1. It’s about as likely that an ape will prove to have a language ability as that there is an
island somewhere with a species of flightless birds waiting for human beings to teach them to fly.

2. The accession of English to its glebal position was anything but a planned development,
although proponents of theories of cultural imperialism might not entirely agree with such a
statement.

3. To a degree impossible to exaggerate, the cause of American independence was aided by
the clumsiness of Britain’s wartime leadership, both civilian and military.

4. Small wonder that when the First Continental Congress convened in 1774 the delegates
were for the most part acquainted with their colleagues and their problems and grievances only
through correspondence.

5. On March 1, 1917, with the opposition to U.S. involvement in World War I still showing
considerable strength, a sensational story incriminating German Foreign Secretary Arthur
Zimmermann in a fantastic scheme to enlist Mexico and perhaps Japan into hostilities against

America was headlined in the newspapers.
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V. Turn the following into English. (20 points)

1. BB, R BALKATER, I — IR H U

2. TH: “HZe#HAC, SZENNT

3. FEACSCER RS e, R B AT 48— B AR e A A BRI A 1

4. RIEFEZRIGTK, MBLEE LN, UHEDLSZ.

5. PEEGME R, AOEHE KRS RN RIRAM L, RS a8 & KA
PR RIRRA A S e, 10 ELAA ATz 2R A FA-F

VI. Write a summary of the following passage in Chinese. Write in no more than 300 Chinese

characters. (28 points)

Whodunit? The big, bad wolf? Old Man Winter? A sc1ent1f1c mystery starring wolves,
adversarial weather and a declining elk (J¢Ji£) herd is playmg out at Yellowstone National Park.

Oh, and people—hunters—are possible suspects, t00.

The elk population in North Yellowstone has:dropped to about 8,000 from almost 17,000 in
1995. That was the year wolves were reintroduced into the 2.5-million-acre federal park in
Wyoming, which overlaps the border of Montana and Idaho.

The northern herd contains just a fraction of the 120,000 elk believed to dwell in the park
region, and Yellowstone’s Northern Range is just 204,000 acres. But this region is of particular
interest to scientists because it has the largest wolf population, about 106 of the park’s 171 wolves
in 2004, making the elk there the most vulnerable herd.

The wolves’ return, which is seen by the National Park Service as a success in restoring
natural balance, has drawn fire from ranchers and residents. A plan by Wyoming officials to allow
unregulated hunting of wolves in some areas outside of the park—hunting is not allowed on
Yellowstone lands—has been rejected by the US. Fish & Wildlife Service.

The wolves were expected to take a bite out of the northern herd, but the decline is greater than
expected, says biologist John Vucetich of the Michigan Technical University in Houghton.
Hunters, who target elk that leave the park, have blamed the wolves. But researchers, including
Vucetich, say the problem isn’t that simple.

In an analysis in the current edition of the ecology journal Oikos, for example, Vucetich and
park service colleagues examined weather, -hunting and wolves as factors in the elk decline.
Yellowstone has had seven years of drough-t and a severe winter in 1997 that killed many elk.

They found that weather and hunting are mostly to blame.

Biologist Mark Boyce of Canada’s University of Alberta and colleagues reach similar
conclusions in an upcomingpaper in the journal EcologicalModeling. Montana increased the
“hunter harvest” quota on elk that leave Yellowstone grounds, issuing a higher-than-ever 2,882
hunting permits in 2000. A decline in the elk herd was thus guaranteed, Boyce says, even if wolves
were not present.

A review in the September Biological Conservation journal comes to a somewhat different
conclusion. Authors P.J. White of the park service and Robert Garrott of Montana State University
in Bozeman say wolves and hunters share the blame.

And the wolves influenced the behavior of Yellowstone’s northern elk, Boyce says. For example,
they have adopted protective strategies, such as moving more often and in larger groups.
In the park, some biologists have suggested that increases in aspen, willows and cottonwoods
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may be the result of fewer elk foraging less often in areas where wolves lurk, White says.
Like every good mystery, a little-suspected culprit may be hiding in plain sight: bears.

In the Yellowstone Science journal, U.S. Geological Survey ecologist Dave Mech and his
colleagues concluded this summer that “grizzly and black bears, rather than wolves, are having a
greater impact on neonatal elk calf mortality than any other predator.”

Zigzagging through fields where young elk lie, bears kill roughly six times more calves than

wolves do, the ecologists found. Elk calves are uniquely vulnerable: They tend to stay in place
near danger instead of running. In May and June, bears hunt through Northern Range calving
areas for them, looking for an easy meal.
Grizzly bears are another Yellowstone-area success story that might have come at the expense of
elk, Mech says. Since 1987, the predators’ numbers have increased from 150 to more than 600 in
the region, according to federal estimates, and many converge' on the park’s northern calving
areas. {

In fact, the grizzlies have done so well that the Interior Department has proposed taking the
Yellowstone region’s bears off the threatened species list under the Endangered Species Act.
They’ve been on that list since 1975.

More years of watching wolves are needed to get a handle on the elk’s decline, says Ken
Hamlin of Montana’s Fish, Wildlife & Parks department. He’s inclined to blame the wolves,
noting that elk in areas with few, or no, wolves, seem to do better. And species that wolves prey on
far less often, such as mule deer mid bison, haven’t seen big drops in numbers, he says, despite
going through the same drought and severe winters.

A steep drop in elk-hunting permits triggered by the herd’s decline seemed to offer a chance
to ascertain to what degree hunters have been responsible, Hamlin says. But wolf numbers also
have dropped steeply in the park this year because of disease, throwing off the experiment.

“Nature just sticks her foot in there every time,” Hamlin says. “We may never have any really

final answers.”

SEER R

I. Choose from A, B, C, or D the one that is the closest in meaning to the part underlined in

the sentence. (20 points)

1.D tarnish 3575, 4045 (455, spoil #ii48, IR, depreciate #71H, {ElZ{A. endorse 5
£, IAAl. engender i h{ . <)

2.A indenture 53 AT 4. contract 53 AT &R Y), command #4, 83,
commission Z{F, ZF%. condition Xf---FHHE LM, HUE.

3.D circumscribe ZJ5, FRfill restrict FR#|, £, reserve fRf7, TREH. preserve frif', &
7. pervert ¥ o

4.C reconcile ffi—%L, A%, harmonize A1, {1 ¥3. match #HFRK, ULAC. interface 5&
[flo pair —X, —Xf.

5.B inadvertently JCiE i, fHZRHL. unintentionally TEE M. reluctantly AN JEHL, wittingly
HEH, fFOHL. consequently M, Kk,

6.A retaliate 2 & . react in reprisal“ Lk 1747, BIESF A . settle up 3%, 1 45 . vindicate
de4r, B, requite HRZ, T

7.D  devoid of & HA), = . destitute of /), H= . deprive of RIZFHAKEY). deluge with
WY, (YD . diffuse #Uf, (&4,
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8.A burgeon MHEIEK:, KA. EIT A FFE . dwindle 4i/). level off “F-#, FaE. peak ik
BB fE .

9.C metamorphosis % J¥ . transformation 284k, %4F. transposition % . transcendence i
ik, PEid. transference #%il, T .

10.B  prodigiously FE K, K54 AL, considerably #HX4 KM, AHZHL. lavishly
Kith, FEH. sensibly B R, UK. audaciously xiZFHh, KJHH.

II. Complete the passage by choosing the best word for each gap from the box. Change the

word form when you think it is necessary to do so. (30 points)

1. diversity 2. selected 3. complex 4. rather 5. contacting 6. naturally 7.

accentuated 8. since 9. promotes  10. ever  11. curious = 12. specialize =~ 13. where

14. matter ~ 15. losing 3

III. Complete the passage by choosing the best sentence for.each gap. There are more

sentences given than necessary. (32 points) {

LK ARG B however SIHHIA> “Vr2 )& B EIRAG S MBLIEN 5 %l 2 KEKR” W
HEMTRT SCRAZ PR S 55 R B9 HL AT rational appeals, %37 K 47 &

2.C AEEELHVRE T W Z)E S ERE BB SEA 2 KRR 7, AR5 H T HE
WAL T RE S A R IESE T 5 AT 51 AT, BT €k PR3 T ] 4 B 5| A8 A0V Bl
e

VE 28 B HEH Potter W\ ) i EELZ RS AS NI desires, ANE & IR 1) 75 2258 2 11
HORITEL, R =BaE TR Potter MM ARATIEEE, 1 E AN BIBIE T Potter [
AT, HCE U

LA FEARIT N ZAE T T 4RI images, symbols, and values 25 R0 5] %, T i 2 AA%S
i, A 2T b I A R B

I FAMEIIRIE T “EE LA LT AR B S AT IMNE, O
WF) that industry 2847 (ZE8E P, — B NIB) & QUSRGA 8, W, AL
REVFIR )2 A A AR S BIR) T, I 1R 5 .

.G AL B R R BOEURE 2 “H L S IR A RIR TR 77, Boh s 778 WA

“Reg TR MBI B AT AT ARR, TRMUE T ATMERE 7, IRIEZ A AT I, b
JaAEE 0B A AT R, TG &

1D ABEHARET ST E 100 FHEFEFKE, NIRRT “these changes”, T
FIWAL TR “BEERHCRIAE, TR AR T, D 755 .

E R, TRABIRUR, 135 A SRR S (WA R R 7, 30 32 o
fashion effective messages” DL 3L “index of popular culture” 1 “tell the ideals of a
nation” AHFFR ;

IV. Paraphrase the following sentences in English. (20 points)

1. There are many possibilities lying in language. It’s quite possible that an ape can speak and use
a language; also, there is another possibility that some kind of birds in a remote island don’t
have the ability to fly.

2. English’s becoming a world language was not arranged by any human beings, but some people
who think that the strong nations may force other weak nations to accept their culture will not
agree that English becoming world language is a spontaneous process.

3. The cause of American independence was to a large extent triggered by Britain’s bad civilian
and military leadership in wartime.

4. It’s not surprising that when the First Continental Congress was held in 1774, most of the
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representatives found that they all had some common ground, which caused them to get to know
theirs colleagues, exchange their ideas and make complaints.

5. On March 1, 1917, people were still strongly against American taking part in World War L, but
then a story appeal as headline in the newspaper, charging German Foreign Secretary Arthur
Zimmermann of intending to call for Mexico and Japan to fight against America, which caused
a sensation in society.

V. Turn the following into English. (20 points)

1. On Christmas night, colourful lights and gay lanterns were shining brightly anywhere in the city
taking on some strong holiday atmosphere.

2. Confucius said, “In the past, people learned for their own sake, but nowadays people learn for
other’s sake. ” 4

3. When I rode my bike at the turning at the crossroad, I hurt the right-ankle of a male stranger.

4. There is nothing frailer than water, but when attacking the stfong objecting, nothing can do
better than water, because nothing can take the place of it: .

5. The unification and strengthening of China is both, the mainland people and the Taiwan
compatriots’ ultimate interest, and it will also make for the far-east and world peace.

VI. Write a summary of the following passage in Chinese. Write in no more than 300 Chinese

characters. (28 points)

56 FE B0 o Il A B8 R BRI AR R R R B, XTI T B2 S AT B VI G . — SR
AR B URANARIE TS 2 T 2 B R B 7T X o AT A KT TR BT S5 VR ] B
BN R ARE TS, (EA LeREE SR A SR 2 BE R D fAR I, AR S
LA S ) DA

EAh, K REAN R R R S B RE R A I S —TRIER o IR RE AR BEIISE RE AN AT B LU
%, KW JAE#E R EI RN AED 6 5L E.

el PR T B B4 R HC 5 i ) S TSI 7 B 7] B IR« At A
TIVSARAE, fhds t, BRI R ECR A B KR T F, BARENT R T
F2AA

HI T AR 2, AR AT REKIE LA B — M IR RAE R,

XA hitp://www.100exam.com T T %1 TV ERIIRTE L2, FF44AE% Lkt
A il PR IRE TR, SRRl It R NKSEE 4 s R i o8 5 it 1l
MHEBHEE R, BEEH L EIR. HEahf7d EFRAENEH R EH S &
) KikE. ZEEZMFME.

F4 B4 http://www.1000book:com 72— AT 50 I FITHr AR L5, BRRAE
A S KIS0, FERREEE ik O BT RS, B IS R 3R 218 7 Z BT 4 &
Fo, FATEIT T R BB TEER, AR !
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